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Podcasts arise as one of the perfect examples of media-based audio, which 
has a facility on-demand. The development of on the media this make the 
researchers want to find out the effectiveness of the podcasts Kata Dochi in 
education through the podcast as a medium of information dissemination. This 
research was conducted by using quantitative approach with descriptive 
conducted distributing questionnaires to 55 respondents. 
The research results obtained, it is known that the podcast Kata Dochi 
effectively become a new media in the dissemination of information. With the 
highest scores on the dimensions of the Communicator of 4,22. It can be 
concluded that podcasts are effective mempengaruih communicator or podcaster 
in the packaging of messages and in share in the form of audio into a podcast. The 
form of the success of the communicator in conveying the message on the media 
that really can be seen from the effect that is given in the communicant. The 
resulting effect of podcast listeners Said Dochi is to get new knowledge to be able 
to move the listener to find out more about the book. 
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